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Abstract

Background and Aim: Today, the physical presence and traditional advertising in order to compete in the mar-
ket of many businesses, especially the banking industry, is not enough, and the era of competition has tended to
be digital or online. The purpose of this study is to investigate the effect of social media brand engagement on
brand equity, with emphasis on the moderating role of trust and its impact on brand performance among the
customers of the Bank Melli Iran of Tehran Province.

Methods: In terms of the objective, the study is a descriptive work and survey in nature, an applied work in
terms of usage, and a correlation work in terms of implementation. In this regard, 385 customers of the Bank
Melli Iran of Tehran province responded to the questionnaire by multi-stage cluster sampling.

Results: The results of the research showed that all the factors of identity, information availability, entertain-
ment, personalized advertisements and brand affiliation have a positive and significant effect on social media
brand engagement. The results also showed that social media brand engagement have a positive and significant
effect on brand equity and brand equity on brand performance. In the end, the results showed that the trust vari-
able in the relationship between social media brand engagement and brand equity has a moderating role.
Conclusion: In order to enhance the brand performance of the Bank Melli Iran, paying attention to engaging
customers through social media and increasing their trust in influencing brand engagement and brand equity is
important.

Keywords: Brand, Brand Equity, Social Media, Social Media Brand Engagement, Bank Melli Iran.
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